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Intended Learning Outcomes (ILO)

Students shall achieve the following objectives with respect to knowledge and understanding,

competence and skills, judgment and approach.

Knowledge and understanding
After having completed the course the participant is expected to be able to:
« identify different perspectives on and levels of communication and sustainability
+ explain how communication might contribute to sustainable or unsustainable processes in
society.

Skills and abilities
After having completed the course the participant is expected to have the ability to:
« apply concepts of sustainable communication in the context of advanced theoretical or
empirical research
« develop research problems and questions related to sustainable communication.

Judgement and approach
After having completed the course the participant is expected to have the ability to:
« critically evaluate and problematize the role of communication in processes of sustainable
development.

Contents
« Introduction to sustainable development and the complex relations between
environmental, social and economic aspects of sustainability
+ Introduction to the concept of sustainable communication
+ Sustainable communication and journalism
« Sustainable communication as organizational cross-sector practices and collaboration
+ Sustainable communication and social change
« Sustainable communication and critique of ideology

Type of instruction

This is a web-based distance learning course, which includes pre-recorded lectures, online

seminars and assignments.

School of Education and Communication, Box 1026, SE-551 11 Jonkoping « VISIT Gjuterigatan 5, Campus
PHONE +46 (0)36-10 10 00 - E-MAIL registrator@ju.se « www.ju.se/eng



Sustainable Communication, 7.5 credits 2(4)

The teaching is conducted in English.

Prerequisites

To be admitted to the course, the applicant must meet the general entry requirements for
doctoral programmes, i.e. have been rewarded a degree at second-cycle level, or have achieved at
least 240 credits, of which a minimum of 6o credits must have been achieved at second-cycle
level.

English proficiency corresponding to English 6, or English course B in the Swedish upper
secondary school system, is required.

Examination and grades
The course is graded Fail (U) or Pass (G).

The examination is based on a written assignment at the end of the course. In order to pass, it is
compulsory to actively participate in the seminar in which the written assignment is orally
presented and discussed.

More information about assessment of the specific goals and grading criteria will be provided to
participants at the start of the course.

Course evaluation

The instruction is followed up throughout the course. Course evaluation will take place at the
end of the course and will be conducted via the online course management system. Course
evaluations will be compiled and commented upon by the course coordinator and shared with
the programme responsible. Course assessment will be the foundation for future course

planning.

Other information
A detailed description of the schedule and how to apply for it are presented in a separate
Appendix.
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